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Abstract

This research aims to analyze the digital activism carried out by the Task Force for the Prevention
and Handling of Sexual Violence (PPKS Task Force) in addressing the issue of sexual violence in
higher education institutions in Indonesia. This study focuses on the preventive and promotive
actions implemented through the social media platform Instagram by the PPKS Task Force. This
research utilizes a quantitative-based comparative content analysis, and it examines 2,795 posts
from 46 universities in Indonesia. The findings highlight several categories of published content,
such as information, outreach, collaboration, celebrations, events, and others aimed at raising
awareness and public participation in the issue of sexual violence. Furthermore, the study
identifies variations in digital interaction patterns between PPKS Task Force and its audience. It
indicates significant differences in how messages are conveyed and their impact on Instagram
users, particularly the academic community at these universities. This study provides valuable
insights into how PPKS Task Force's digital activism can influence the public in efforts to prevent
sexual violence in higher education institutions. Additionally, it contributes to the literature on
digital activism in Indonesia, particularly concerning sensitive issues like sexual violence.
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Introduction

Since the implementation of the regulation Permendikbud No. 30/2020, numerous
universities in Indonesia have established specialized institutions to address issues of sexual
violence, known as the Task Force for the Prevention and Handling of Sexual Violence (PPKS Task
Force) (Wulandari et al.,, 2024). PPKS Task Force is aimed at protecting the academic community,
students, lecturers, staff, etc, from sexual violence (Kemendikbud, 2023). Additionally, with the
presence of PPKS Task Force, a safe space is expected to be created within the campus
environment.

Table 2 shows that PPKS Task Force activities have already utilized social media,
specifically Instagram, to publish various activities. This makes the action creative and takes

advantage of modern developments, as in recent decades, social media activity has experienced
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a significant surge (Kurmanov & Knox, 2024). Several online-based activities on social media,
summarized in Table 1, can be referred to as digital activism (Dencik & Wilkin, 2020). The spark
of digital activism has become a hope for users to share information that is democratic, accessible,
affordable, and widely distributed (Hale, 2016; Sorce & Dumitrica, 2022)

Sexual violence has had widespread impacts, both physically, psychologically, and socially
(Carvalho, 2011; Murn & Schultz, 2022; Ulloa et al., 2016). Sexual violence is an act of sexual
nature by someone without consent, which threatens mental well-being (Bepler, 2022; Paquette
et al,, 2024; Sinko et al.,, 2021). In the campus context, the normalization of sexual violence can
lead to feelings of insecurity and restrict freedom, as has occurred in India (Hoxmeier et al., 2022;
Murn & Schultz, 2022; Sen et al., 2020). The response to sexual violence is also crucial, considering
this issue is related to a humanitarian crisis that threatens individual well-being (Sarwari, 2020).
Therefore, it is a positive step for the PPKS Task Force in Indonesia to utilize digital platforms to
prevent and educate about sexual violence cases, particularly within the campus environment.

Social media platforms like Instagram significantly enhance users' visibility, mobility, and
activity (Boulianne, 2015; Shirky, 2015). Critical practices in communication mark a new
beginning for social resistance based on delivering educational processes or narratives in the
modern era (Hutchinson, 2021). This is similar to activism seen in Turkey, Bangladesh, and Iran,
which voices issues of sexual violence through digital platforms (Kotaman & Sener, n.d.; Rahman
& Hasan, 2022; Rezai, 2024). In Indonesia, the digital activism carried out by the PPKS Task Force
isrelatively new since the implementation of regulations that require various actions for handling
and preventing sexual violence. Therefore, it is essential to understand and analyze the digital
activism conducted by the PPKS Task Force.

This research is conducted because Instagram is the most popular social media platform
globally, with over a billion active users (Aramendia-Muneta & Olarte-Pascual, 2022; Tripathy,
2022). As a visual-based platform for images and videos, Instagram enables highly effective
visualization in various contexts, such as branding, advertising, and education (Acuti et al., 2018;
Mahaputri et al., 2024; Taher et al,, 2021). Filters, ease of sharing, and other interactive features
make Instagram highly appealing for creating visual narratives and fostering engagement
(Borges-Rey, 2015; Y. ]. Lee, 2023). Instagram is often chosen for its ability to build communities
through content, allowing for in-depth research on visual representation and user interaction in

various fields, such as gender (Bonilla et al., 2019; Ye et al., 2018).

822



AAPA-EROPA-AGPA-IAPA International Conference 2024
Towards World Class Bureaucracy

ISSN Print: 2686-6242, ISSN Online: 2686-6250
https://doi.org/10.30589/proceedings.2024.1161

Methods

This study employs a comparative quantitative content analysis method to examine the
realities based on empirical data gathered from Instagram posts by PPKS Task Force. Comparative
quantitative content analysis is a technique used to categorize specific content by comparing it to
similar activities (Jiang, 2023). To explore the distinct characteristics and patterns of the cases,
this research applies the theory of digital activism and compares findings across various PPKS
Task Force units at higher education institutions in Indonesia

Data for this study was collected automatically using an Instagram scraping tool, which
allows researchers to extract information from Instagram, such as photos, videos, captions,
comments, and the number of likes within a defined period from specific accounts and hashtags
(Andarini et al,, 2023; Apuke & Tunca, 2019; Riffe et al., 2023). The Instagram accounts of PPKS
Task Force were inputted into the search function to collect data, including photos, captions,
comments, and likes for each post. The data collection period has spanned from the data each
somebody created until the latest post, dated September 25, 2024.

Once the data was retrieved using the application, it underwent a data cleaning process
where posts and their descriptions were labeled. Content analysis was then applied, with images
categorized based on predefined content types, as outlined in Table 1. The coding process
occurred in three stages: In the first two rounds, the first and second researchers coded the data
independently using a spreadsheet. The third researcher reviewed the results in the third round,
identifying discrepancies. The three researchers discussed any differences in content
categorization to reach a consensus on the final category.

Table 1.

Content Categories

No Category Description

1 Information A collection of processed data or facts presented as a form of
communication for the public.
Examples: information on sexual violence, infographics, reporting
mechanisms, etc.

2 Socialization Activities to disseminate materials and information to the civitas academic
universities (student, lecturer, etc.)
Examples: webinars, seminars, and socialization events.

3 Collaboration Establishing collaboration with other parties to achieve goals
Examples: benchmarking visits by another university, partnerships with
ambassadors/influencers, etc.

4 Celebration Moments or specific days that are commemorated or celebrated.
Examples: Independence day, gender day, etc.

5 Recruitment The process of searching for candidates to fill available positions.
Examples: the recruitment process for PPKS Task Force.

6 Internal Activities Internal activities aimed at specific purposes.

Examples: focus group discussions (FGD), training sessions for other Task
Force members, etc.
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No Category Description
7 Event Creative activities that are organized.

Examples: competitions, exhibitions, calls for papers, etc.
8 Others In addition to the categories above

Source: By the author, 2024

Results and Discussion
Profile of the PPKS Task Force on Social Media (Instagram)

Based on data from the list of higher education institutions under the Ministry of
Education and Culture of Indonesia, there are 76 campuses; however, only about 46 have specific
social media accounts for the PPKS Task Force. The universities with dedicated Instagram
accounts for the task force will be detailed in Table 2. Meanwhile, there are 30 campuses without
specific task force Instagram accounts, which include the following: Sam Ratulangi University,
Pattimura University, Udayana University, Musamus University, Mataram University,
Cenderawasih University, Manado State University, Makassar State University, Ganesha
University, Gorontalo State University, West Sulawesi University, Nineteenth of November
University Kolaka, Veterans National Development University of East Java, Indonesian University
of Education, Jambi University, Bengkulu University, Medan State University, Samudra University,
Siliwangi University, Teuku Umar University, Indonesian Institute of Arts and Culture of Tanah
Papua, and Bachruddin Jusuf Habibie Institute of Technology.

Table 2.

Profile of the research subject

No Higher Education Username Followers Following Post

1 Indonesia University @satgasppksui 2840 186 17
2 Open University @ppks_ut 10900 3 3
3 Gadjah Mada University @ppksugm 1159 188 46
4 Diponogoro University @satgasppksundip 611 111 16
5 Hasanuddin University @ppksunhas 2276 84 188
6 Sebelas Maret University @satgasppks.uns 1449 111 116
7 Brawijaya University @satgasppks.ub 391 46 26
8 Tanjungpura University @satgasppks.untan 990 38 10
9 Jenderal Soedirman University =~ @satgasppks.unsoed 5000 12 124
10  Tadulako University @satgasppksuntad 657 55 39
11  Malang State University @satgasppks_um 896 41 95
12 Airlangga University @satgasppksunair 2528 154 147
13 Yogyakarta State University @satgasppks_uny 331 38 31
14  Semarang State University @satgasppks_unnes 904 50 22
15  Universitas Negeri Surabaya @satgasppks_unesa 2416 16 170
16  Jakarta State University @ppksunj 1127 93 175
17  Khairun State University @satgasppksunkhair 132 69 30
18  Trunojoyo University of @sahabat.trunojoyo 457 54 77

Madura

19 UPNV Jakarta @satgasppksupnvyj 332 85 10
20  UPNV Yogyakarta @satgasppksupnvy 970 56 7
21  Timor University @ppks_unimor 67 75 14
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No Higher Education Username Followers Following Post
22 Nusa Cendana University @satgasppks_undana 120 28 26
23 Halu Oleo University @satgasppks.uho 225 89 13
24 Padjajaran University @ppksunpad 1939 94 102
25  Universitas Sumatra Utara @satgasppks_usu 725 76 78
26  Andalas University @satgasppksunand 2505 71 109
27  Sriwijaya University @satgasppks_unsri 617 37 26
28  Syiah Kuala University @ppks.usk 648 159 35
29  Riau University @satgasppks_unri 2176 160 161
30 Palangkaraya University @satgasppks_upt 392 44 46
31 Jember University @satgasppks_unej 1067 104 152
32 Lampung University @satgasppksunila 668 60 17
33  Padang State University @satgasppks_unp 2804 107 22
34  Sultan Ageng Tirtayasa @satgasppksuntirta 2041 13 115
University
35  Malikussaleh University @satgasppks.unimal 672 80 28
36  Bangka Belitung University @satgasppks.ubb 354 191 27
37 Raja Ali Haji Maritime @ppks.umrah 855 117 75
University
38 Tidar University @satgasppksuntidar 406 51 14
39  Universitas Singperbangsa @satgasppks_unsika 351 28 44
Karawang
40 Lambung Mangkurat University @merdekabekisah 1690 46 76
41  Mulawarman University @satgasppks.unmul 3662 12 114
42  Bandung Institute of @hopehelps.ith 1771 23 100
Technology
43  Bogor Agricultural Institute @satgasppksipb 492 127 13
44  Sepuluh November Institute of @satgasppks.its 1453 140 13
Technology
45 Indonesian Institute of Arts and ~ @satgasppks.isbibdg 211 39 5
Culture of Bandung
46  Indonesian Institute of the Arts  @satgasppks.isiska 155 27 21

of Surakarta
Total Data 2795

Source: by the author, 2024

The data in Table 2 shows that among the 46 PPKS Task Force Instagram accounts in
Indonesia, there were 2.796 posts as of September 2024. These accounts' profiles include the
number of followers, the number of accounts they follow, and the total number of posts. First,
regarding the number of followers, the university with the highest number of followers is Open
University (@ppks_ut), which has 10.900 followers. This indicates that the campaigns conducted
by the PPKS Task Force at Open University have an extensive reach and potentially significant
influence. In contrast, the university with the smallest number of followers is Timor University
(@ppks_unimor), with only 67 followers, although it has 14 posts. This suggests that even with a
small follower count, its total number of posts is higher than Open University.

Jenderal Soedirman University (@satgasppks.unsoed) also has 5.000 followers, while
Indonesia University (@satgasppksui) has 2.840 followers. Other universities, such as
Hasanuddin University (@ppksunhas) with 2.276 followers and Airlangga University

(@satgasppksunair) with 2.528 followers, also show significant reach, albeit lower than that of
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Open University. On the other hand, many universities have followers below 1.000, such as Nusa
Cendana University (@satgasppks_undana) with 120 followers, Khairun University
(@satgasppksunkhair) with 132 followers, and others, indicating that their campaigns may not
yet have reached a broad audience.

Second, the number of followers indicates engagement and interaction with other
accounts, including individuals or organizations relevant to Instagram. Bangka Belitung
University (@satgasppks.ubb) has the highest number of followers, 191 accounts, indicating an
active effort to connect with more parties. Conversely, Open University (@ppks_ut), despite
having the most followers, follows only three accounts, demonstrating a more passive approach
to building digital interactions.

From the findings, there are other universities with many followings, such as Gadjah Mada
University (@ppksugm), which follows 188 accounts, and Hasanuddin University (@ppksunhas),
which follows 84 accounts. These universities are seen as trying to build a broader network with
other accounts on Instagram, which may include official university accounts, individuals, or
organizations related to the issue of preventing sexual violence. On the other hand, there are
several universities with very low followings, for example, Sultan Ageng Tirtayasa University
(@satgasppksuntirta), which follows only 12 accounts, and Mulawarman University
(@satgasppks.unmul), which follows just 12 accounts. These universities are more focused on
conveying their messages rather than actively engaging with other accounts on Instagram.

Next, the indicator of the number of posts will be examined and analyzed to provide
insights into the frequency and consistency of PPKS Task Force's digital activity. Some
universities, such as Airlangga University (@satgasppksunair), with 147 posts, and Sebelas Maret
University (@satgasppks.uns), with 116 posts, demonstrate a high level of activity, where PPKS
Task Force is actively sharing content related-to sexual violence prevention.

On the other hand, some universities, like Diponogoro University (@satgasppksundip),
with only 16 posts, and Tanjungpura University (@satgasppks.untan), with ten posts, show a
lower frequency of uploads. In these cases, the universities have not yet fully maximized the
potential of social media to support their campaigns. Other universities, such as Padjajaran
University (@ppksunpad) with 102 posts and Jember University (@satgasppks_unej) with 152
posts, are considered relatively active in producing digital content. Additionally, some
universities are highly passive in their use of Instagram, with very few posts, such as the Institute
Seni Budaya Indonesia Bandung (@satgasppks.isbibdg) with only five posts and Khairun
University (@satgasppksunkhair) with 30 posts. This may indicate a need for more consistency

in their digital campaigns, which could ultimately affect their reach and impact.
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From these indicators, it is interesting to observe the correlation between the number of
followers, following, and posts. For instance, Open University (@ppks_ut) has many followers, but
very few accounts are followed, and posts are shared. This suggests that their broad reach is
primarily driven by the overall branding and reputation of the institution rather than the
intensity of their social media activity.

In contrast situation, Airlangga University (@satgappksunair) and Sebelas Maret
University (@satgasppks.uns) have a high number of posts and a considerable number of
followers, although not as large as Open University. This indicates that intensive content creation
efforts can increase followers, although it is not the only determining factor. On the other hand,
universities like Indonesia University (@satgasppksui), which have a significant number of
followers but fewer posts, indicate less general digital activity. Some universities also exhibit
significant differences between the number of accounts they follow and the number of posts. For
example, Bangka Belitung University (@satgasppks.ubb) follows the most accounts but only has
27 posts, indicating a stronger focus on building interactions with other accounts rather than

generating their content.

Digital Activism of PPKS Task Force on Instagram
Content Category

In this section, the author analyzes all campuses listed in Table 2 based on the following
categories in Table 1: information, socialization, collaboration, recruitment, internal activities,
events, and others. This activity aims to identify the different patterns of each university in

conducting digital activism for PPKS Task Force.
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Picture 1.

Types of Digital Activism by PPKS Task Force in Indonesia

Types of Digital Activism by PPKS Task Force in Indonesia
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The "Information" category, as shown in Picture 1, represents universities' most frequent
digital activity, accounting for 1.137 out of 2.795 total posts. This is because providing
foundational knowledge is crucial for digital campaigns to convey critical information related to
preventing and handling sexual violence, as illustrated in Picture 2. All universities have posts in
category; however, the top 10 universities with the highest number of information-related
content are as follows: Airlangga University (96 posts), Jakarta State University (78 posts),
University of Jember (66 posts), Bandung Institute of Technology (64 posts), University of North
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Sumatra (61 posts), Jenderal Soedirman University (58 posts), Andalas University (56 posts),
Riau University (56 posts), State University of Surabaya (50 posts), and State University of Malang
(48 posts). High activity in this category indicates that these universities are committed to
ensuring that their campus communities are adequately informed about the roles and services
provided by the PPKS Task Force.

In contrast, universities such as Nusa Cendana University, Universitas Timur, Indonesian
Institute of Arts and Culture of Bandung, Tanjungpura University, Open University, Universitas
Pembangunan Nasional Veteran Jakarta, Universitas Pembangunan Nasional Veteran Yogyakarta,
Malikussaleh University, Sepuluh November Institute of Technology, and Indonesian Institute of
the Arts of Surakarta have fewer than ten posts each in this category. The low activity in the
information category could limit students' and staff's understanding of sexual violence issues and
the role of PPKS Task Force.

Picture 2.

An information category post by PPKS Task Force UNAIR
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The “Socialization” category relates to activism on social media to introduce PPKS Task
Force and raise public awareness of sexual violence issues. The author obtained 708 posts
included in this category, with the top 10 universities: Riau University (60 posts), Jember
University (58 posts), Mulawarman University (57 posts), Hasanuddin University (53 posts),
Sultan Ageng Tirtayasa University (42 posts), Jenderal Soedirman University (39 posts),

Universitas Padjadjaran (32 posts), Universitas Negeri Surabaya (31 posts), Universitas Palangka
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Raya (31 posts), and Raja Ali Haji Maritime University (28 posts). This shows maximal efforts in
digital socialization, not only in delivering information but also in actively reaching various
faculty members on campus to enhance their understanding of the importance of preventing
sexual violence, as illustrated in picture 3.

On the other hand, universities like Universitas Diponegoro, Universitas Pembangunan
Nasional Veteran Jakarta, Universitas Pembangunan Nasional Veteran Yogyakarta, Indonesia
University, Open University, Timor University, Halu Oleo University, Tidar University, Bogor
Agricultural Institute, and Indonesian Institute of Arts and Culture of Bandung recorded minimal
socialization activities with a range of 0-1 posts. This indicates room for improvement in
socialization efforts, as minimal interaction and communication could make the PPKS Task Force
programs less known to the civitas academic of these campuses.

Picture 3.

A Socialization post by PPKS Task Force UNS
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The "collaboration" category reflects PPKS Task Force's efforts to work with various
external parties, such as student organizations, non-governmental organizations, government
institutions, other universities, and so on, to expand their campaigns' impact. In this regard, there
are 222 posts, with the highest total number of posts being Hasanuddin University (26 posts),
Sebelas Maret University (26 posts), Sultan Ageng Tirtayasa University (24 posts), and

Universitas Negeri Surabaya (20 posts), demonstrating that they are actively collaborating with
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various parties to strengthen their digital campaigns. This collaborative activity is crucial in
enhancing advocacy power and creating a broader support network, as illustrated in Picture 4.
On the other hand, universities such as Indonesia University, Open University, Brawijaya
University, Tanjungpura University, Universitas Pembangunan Nasional Veteran Jakarta,
Universitas Pembangunan Nasional Veteran Yogyakarta, Nusa Cendana University, Halu Oleo
University, University of North Sumatra, Sriwijaya University, Syiah Kuala University, Bangka
Belitung University, Bogor Agricultural Institute, dan Indonesian Institute of Arts and Culture of
Bandung did not show activity in this collaboration category. This lack of external engagement
may limit the impact of the campaigns at these universities. Strong collaboration with external

organizations can help PPKS Task Force improve the credibility and reach of the necessary

campaigns.

Picture 4.

A collaboration post by PPKS Task Force UNHAS
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The “celebration” category, as illustrated in Picture 5, relates to commemorating
important days, national events, and other occasions conducted by PPKS Task Force through
Instagram. Regarding this, there are a total of 207 posts, with the most significant contributors
being Hasanuddin University (33 posts), Trunojoyo University of Madura (31 posts), and Jember
University (20 posts), reflecting their efforts to commemorate and honor national and
international vital days, among others. On the other hand, many universities such as Indonesia
University, Open University, Gadjah Mada University, Universitas Diponegoro, Brawijaya
University, Tanjungpura University, Yogyakarta State University, Semarang State University,

Universitas Khairun, Universitas Pembangunan Nasional Veteran Jakarta, Universitas
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Pembangunan Nasional Veteran Yogyakarta, Timor University, Nusa Cendana University,
Universitas Padjadjaran, University of North Sumatra, Sriwijaya University, Syiah Kuala
University, Universitas Palangka Raya, Lampung University, Padang State University,
Malikussaleh University, Tidar University, Indonesian Institute of Arts and Culture of Bandung,
dan Indonesian Institute of the Arts of Surakarta, do not have any posts in this category. This can
be an opportunity for these universities to strengthen emotional ties with the campus community
and encourage more public participation through celebrations related to the prevention of sexual
violence.
Picture 5.

A celebration post by PPKS Task Force UTM
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Source: Obtained by Instagram, 2024

The “recruitment” category is a crucial aspect as it involves the participation of the
academic community in universities. Based on the collected data, there are 149 posts, with the
highest activity from Riau University (14 posts), Yogyakarta State University (13 posts), State
University of Surabaya (12 posts), and Jakarta State University (12 posts), demonstrating
significant engagement. These universities actively use Instagram to invite more members to join
the PPKS Task Force, aiming to strengthen their internal capacity, as illustrated in picture 6.
Conversely, universities such as Indonesia University, Open University, Universitas Diponegoro,
Hasanuddin University, Brawijaya University, Jenderal Soedirman University, Universitas
Pembangunan Nasional Veteran Jakarta, Universitas Pembangunan Nasional Veteran Yogyakarta,
Nusa Cendana University, Halu Oleo University, Syiah Kuala University, Lampung University,

Padang State University, Sultan Ageng Tirtayasa University, Tidar University, Bogor Agricultural
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Institute, and Institut Teknologi Sepuluh Nopember, show no activity in this category. This
indicates they have yet to effectively utilize social media to attract new students and expand their
participation reach.

Picture 6.

An open recruitment post by PPKS Task Force UGM
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The “internal activities” category highlights the operational tasks carried out by PPKS
Task Force, such as meetings, internal capacity development, focus group discussions, etc. We
identified 17 posts, with the highest activity recorded by Hasanuddin University (29 posts),
Sultan Ageng Tirtayasa University (18 posts), Sebelas Maret University (16 posts), Nusa Cendana
University (14 posts), and Jenderal Soedirman University (10 posts). These numbers indicate
substantial internal activities within these universities. On the other hand, universities like
Indonesia University, Open University, Diponegoro University, Tanjungpura University, UPN
Veteran Jakarta, UPN Veteran Yogyakarta, University of Timor, Halu Oleo University, Sriwijaya
University, Lampung University, Bandung Institute of Technology, Bogor Agricultural University,
Sepuluh Nopember Institute of Technology, and Indonesian Art and Culture Institute of Bandung
show minimal or no significant activity in this category. This suggests a possible lack of

publication regarding the internal activities conducted by PPKS Task Force at these institutions.
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Picture 7.

An internal activity by PPKS Task Force Unsoed
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The ‘event’ category is crucial in reaching audiences through creative activities organized
by PPKS Task Force to introduce themselves. We found 119 posts, with the highest activity from
UN]J (42 posts), UNESA (32 posts), and UMRAH (10 posts), demonstrating a solid presence in
organizing events. PPKS Task Force can engage more students through these events, raise public
awareness, and provide an open and constructive discussion space. Conversely, universities such
as Indonesia University, Open University, Gadjah Mada University, Universitas Diponegoro,
Hasanuddin University, Brawijaya University, Tanjungpura University, Tadulako University,
Yogyakarta State University, Semarang State University, Universitas Khairun, Trunojoyo
University of Madura, Universitas Pembangunan Nasional Veteran Jakarta, Universitas
Pembangunan Nasional Veteran Yogyakarta, Nusa Cendana University, Halu Oleo University,
Universitas Padjadjaran, University of North Sumatra, Andalas University, Sriwijaya University,
Syiah Kuala University, Riau University, Universitas Palangka Raya, Jember University, Lampung
University, Padang State University, Malikussaleh University, Tidar University, Bandung Institute
of Technology, Bogor Agricultural Institute, Indonesian Institute of Arts and Culture of Bandung,
and Indonesian Institute of the Arts of Surakarta, had little to no activity in this category. The lack
of documented public events reduces opportunities for these universities to enhance their

visibility and participation in the campaign.
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Picture 8.

An event post by PPKS Task Force UN]J
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The “other” category includes content that does not fall into the main categories, such as
entertainment or general motivational posts. We found approximately 34 posts, with UNHAS
leading with 11 posts. The universities with a range of 1-4 posts in this category include Sebelas
Maret University, Jenderal Soedirman University, Tadulako University, Jakarta State University,
Timor University, University of North Sumatra, Jember University, Sultan Ageng Tirtayasa
University, Singaperbangsa University of Karawang, Lambung Mangkurat University,
Mulawarman University, and Bandung Institute of Technology. The remaining universities had
no content in the other category. For those with posts in this category, it indicates their
consistency in creating varied content to maintain audience engagement. Less severe or formal
content can be essential for sustaining interaction and keeping the audience interested.
Like, Comment, and Share

Likes, comments, and shares are important indicators for understanding audience
interaction and response to PPKS Task Force's Instagram content. Therefore, Picture 9 presents
the total number of likes, comments, and shares across all of the PPKS Task Force's Instagram

content.
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Picture 9.

Amount of Likes, Comments, and Share PPKS Task Force's Instagram
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In the context of the PPKS Task Force Instagram accounts across universities, the number
of likes is 187.146, indicating that the uploaded content has captured the audience’s attention.
The top ten universities with the highest likes are Sultan Ageng Tirtayasa University (21,496
likes), State University of Semarang (15,450 likes), Airlangga University (13,137 likes),
Padjadjaran University (12,999 likes), Jenderal Soedirman University (11,649 likes), Yogyakarta
State University (11,581 likes), University of Indonesia (10,994 likes), Bandung Institute of
Technology (8,759 likes), State University of Surabaya (7,194 likes), Gadjah Mada University
(6,723 likes). Conversely, there are ten universities with significantly lower likes, including UPN
Veteran Yogyakarta (0 likes), University of Timor (78 likes), Khairun University (157 likes), Halu
Oleo University (148 likes), Nusa Cendana University (262 likes), Sepuluh Nopember Institute of
Technology (258 likes), Brawijaya University (376 likes), Malikussaleh University (849 likes),
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Open University (729 likes), Bangka Belitung University (309 likes). The low number of likes may
be attributed to several factors, such as the account activating the feature to hide the total number
of likes. In this context, likes can be interpreted as a form of support or approval for the digital
activism carried out by the PPKS Task Force accounts. Although many likes are given, this does
not rule out the possibility that the audience is not fully engaged or committed to the campaign.
This is because likes represent the easiest and quickest form of interaction. However, universities
that dominate in likes will likely have more engaging digital activism.

The comments category, which is significantly lower than likes, indicates that the
audience tends to be less engaged in discussions or provide more profound opinions about the
content uploaded on Instagram by PPKS Task Force. According to the data, the ten universities
with the highest total comments are Yogyakarta State University (1,265 comments), Sultan Ageng
Tirtayasa University (610 comments), State University of Semarang (704 comments), University
of Indonesia (439 comments), Airlangga University (210 comments), Riau University (201
comments), Jakarta State University (182 comments), Padjadjaran University (99 comments),
Jenderal Soedirman University (31 comments). Many comments suggest that his uploaded
content has successfully sparked deeper discussions due to strong emotional responses. This
shows that besides successfully capturing attention, the digital activism of PPKS Task Force can
promote deeper interactions, which is a crucial measure of success in raising awareness about
the handling and prevention of sexual violence. However, not all universities have succeeded in
encouraging their audience to comment. Several universities, such as Open University, Nusa
Cendana University, Indonesian Art and Culture Institute of Bandung, Indonesian Institute of the
Arts Surakarta, Halu Oleo University, UPN Veteran Yogyakarta, University of Timor, and Sriwijaya
University have a total comment range of 0-2, indicating that their digital activism is less effective
in enhancing interaction and encouraging audience participation in discussions. The audience’s
inactivity in comments could signify that the content is less relevant and fails to resonate with the
audience on an emotional level.

In the share category, it reflects the extent to which the audience feels the content is
worthy of being shared with others. Airlangga University has a significant total of 2.117 shares,
followed by Sultan Ageng Tirtayasa University (1,037 shares) and Jenderal Soedirman University
(1,033 shares). This indicates that digital activism can motivate the audience to expand the
campaign’s reach by sharing the content with a broader audience. On the other hand, some
universities recorded 0 shares, such as University of Timor, UPN Veteran Yogyakarta, and
Indonesian Institute of the Arts Surakarta. Although some of these universities recorded a

reasonable number of likes, the absence of shares suggests that the audience may like the content
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but is not sufficiently motivated to share it. The low number of shares reflects that the uploaded
content may lack the viral elements or strong appeal necessary to encourage the audience to take
further action to share the content.

Overall, universities that achieved high figures in all three metrics, such as Sultan Ageng
Tirtayasa University, Yogyakarta State University, and Airlangga University, demonstrate success
in fostering further interaction. This indicates that their activism is well-organized, capturing
fleeting attention and inspiring discussions and widespread information-sharing. The success of
campaigns at these universities is attributed to a combination of topic relevance, content quality,
and the effectiveness of promotional strategies employed.

Conversely, universities like Khairun University, University of Timor, and Indonesian
Institute of the Arts Surakarta, have struggled to encourage active engagement in likes,
comments, and shares. This suggests that their digital activism needs to be sufficiently effective
in driving interaction. The significant differences in likes, comments, and shares across each
university highlight the challenges many digital activism efforts face on social media, particularly
in converting passive engagement into active participation. While likes are an essential form of
interaction, comments and shares reflect a deeper level of engagement and significantly impact
message dissemination. Universities that excel in all three categories indicate their ability to
attract attention, inspire their audience to engage further and help spread their campaign

messages to broader audiences.

Discussion

This study explores the digital activism engaged by PPKS Task Force in carrying out its
responsibilities to address and prevent incidents of sexual violence within the campus setting.
The research provides an analysis of the disparities observed in the digital activism initiatives
undertaken by various organizations and developed nationals, which implement a range of
activities and strategies aimed at achieving sustainable objectives by PPKS Task Force (Akrianto
etal, 2019; Dewi & Chandra, 2019; Himawan et al., 2020; Nguyen et al., 2021; Varela-Rodriguez
& Vicente-Marifio, 2020). This research study offers a comprehensive overview of the digital
activism carried out by PPKS Task Force through the Instagram platform, highlighting various
activities such as information, socialization, collaboration, celebrations, recruitments, internal
activities, events, and others.

The findings indicate that PPKS Task Force employs strategic communication to educate
and inform the civitas academica, including students, staff, lecturers, and other personnel, and

encourage their active participation in initiatives to prevent and address sexual violence. This

838



AAPA-EROPA-AGPA-IAPA International Conference 2024
Towards World Class Bureaucracy

ISSN Print: 2686-6242, ISSN Online: 2686-6250
https://doi.org/10.30589/proceedings.2024.1161

approach underscores the pivotal role of social media as a rapid means of dissemination of
information, establishing it as an essential tool for effective activism (Chitanana, 2020; Dumitrica
& Felt, 2020; Hutchinson, 2021; Idowu, 2022; Kurmanov & Knox, 2024)

This study also finds that socialization activities play a crucial role in the process of
preventing sexual violence conducted by PPKS Task Force. In the current era of digitalization,
digital spaces, such as socialization, have transformed into new public spheres where individuals,
particularly the youth, engage in discussions about social justice, politics, and social issues
(Kavada, 2015; Shah et al., 2013; Tufekci, 2019) The environment fosters socialization within
activism, helping individuals connect through shared interests and values (Dewantara &
Widhyharto, 2016). Movements like the socialization efforts of PPKS Task Force demonstrate
how online platforms allow the civitas akademika in these universities to come together to learn
about handling and preventing incidents from reducing the rate of sexual on their campuses.

This study also reveals that collaboration activities are another critical approach PPKS
Task Force employs to broaden relationships and refine strategies for preventing and. They are
addressing sexual violence in academic environments. Digital activism facilitates collaboration
among diverse groups; for example, Satgas members welcome external visitors to discuss and
share experiences on handling and preventing sexual violence (Dumitrica & Hockin-Boyers,
2023; Kavada, 2015). The movement takes full advantage of digital media to create a networked
organization, enabling strong coordination without traditional leadership structures (Juris,
2005).

In celebrating essential days, we found significant activity related to commemorative
messages for national and international occasions. Digital media can serve as a platform to raise
awareness on symbolic days, such as International Women’s Day (Bennett & Segerberg, 2012;
Kavada, 2015). Such posts not only serve as reminders of essential days but can also act as tools
to raise awareness and encourage more people to engage in digital activities, particularly in the
efforts led by PPKS Task Force (Tufekci, 2019). Lastly, we identified digital activism through
competitions, calls for papers, and similar activities. These events allow PPKS Task Force to
overcome barriers with students, reach a wider audience, and build broader networks to address
and raise awareness on specific issues, mainly related to sexual violence (Kavada, 2015)

Digital activism, as defined, serves as a crucial tool for informing, mobilizing, and engaging
audiences to participate in various actions or activities (Idowu, 2022; Juris, 2005; Kavada, 2015).
Digital movements and forums can convey messages often deemed difficult and marginalized

(Baer, 2016; Hoeber et al,, 2023). This highlights the added value of digital forums as accessible

839



AAPA-EROPA-AGPA-IAPA International Conference 2024
Towards World Class Bureaucracy

ISSN Print: 2686-6242, ISSN Online: 2686-6250
https://doi.org/10.30589/proceedings.2024.1161

platforms that offer flexibility to engage a diverse audience through various approaches, as
demonstrated by PPKS Task Force across different campuses in Indonesia (Matich et al., 2019)

Concerning interaction, this study analyzed the likes, comments, and shares on each PPKS
Task Force Instagram account. The like feature plays a significant role and is the most frequently
utilized by the PPKS Task Force audience on Instagram. The like feature allows users to react
quickly and easily (E. Smith et al.,, 2023; Hafller et al., 2024; Onanuga, 2024). Furthermore, likes
also create social influence, as users tend to favor content with many likes, thereby generating a
cycle of sustained engagement (Bilinski, 2024; Budge, 2020). Providing feedback in the form of
likes can foster an emotional connection with users, thereby enhancing awareness and expanding
outreach (Al-Rawi etal., 2022; Apaolaza et al., 2021; Budge, 2020; Y. ]. Lee, 2023; Vermeer & van
den Heijkant, 2024).

Meanwhile, the second dominant feature the author identifies is the share function. This
feature enables users to share engaging content through feed posts, direct messages, or Instagram
stories (Rodriguez-Vera et al., 2024). The ability to share is crucial for facilitating the raping and
widespread dissemination of information, particularly in the context of campaigns against sexual
violence(Perreault & Hanusch, 2024). Moreover, the use of the share feature can effectively and
freely expand the reach of content, thereby encouraging engagement on a larger scale (Al-Kandari
etal., 2017; Bosello & van den Haak, 2022; O’'Hagan, 2021; Trevisan & Farinosi, 2024). In addition,
this feature also plays a crucial role in advocacy, making it particularly suitable for reinforcing
messages related to the prevention of sexual violence in Indonesian universities (Smith, 2018;
Trevisan & Farinosi, 2024)

The third feature the author examined is the comments section, which appears less active
on the PPKS Task Force Instagram accounts. Despite this, the comments feature on Instagram
facilitates direct interactions, fosters engaging discussions, and builds more connected
communication (Jones & Lee, 2022; Smith, 2021). Interactions in the comments section can also
stimulate critical reflection and create a space for discussion by providing feedback on the
content. This, in turn, can help deepen the audience’s understanding of the issues or topics being
addressed (Davies etal., 2019; Hungerford et al., 2023; Le Busque et al., 2022; S. Lee & Kim, 2020).
Therefore, it is essential to enhance audience engagement in the comments section, as this will
improve audience involvement regarding issues of sexual violence.

Finally, following the implementation of the Kementerian Pendidikan dan Kebudayaan
regulation, this study has identified that some PPKS Task Force are active while others remain
inactive on social media. This situation warrants the attention of academic institutions to monitor

the PPKS Task Force and inquire about the reasons behind their lack of engagement in digital
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forums. By addressing this issue, it is hoped that inactive PPKS Task Force will participate more

actively in utilizing digital platforms as a means to prevent sexual violence.

Conclusion

Based on this research, we found that digital activism by the PPKS Task Force in Indonesia
employs various strategies to promote awareness and prevention of sexual violence in higher
education institutions. Of the eight main categories of content identified—information,
socialization, collaboration, celebration, recruitment, internal activities, events, and others—the
information and outreach strategies are the most frequently used and appear to be the most
effective in reaching the audience. However, the effectiveness of these strategies varies
depending on the form of digital interaction with the academic community, such as students,
lecturers, staff, and so on. Additionally, there is a finding of dominant interactions using the likes
feature compared to comments and shares. This makes the interaction more passive and less
engaging, as users react quickly without further getting involved in conversations or discussions.
As a result, the content uploaded may appear popular at first glance but does not generate
meaningful engagement or substantive discussions among users. The practical implications of
this research highlight the importance of PPKS Task Force and higher education institutions
choosing the right strategies and executing them digitally. A deeper understanding of digital
interaction patterns can help design more targeted campaigns, increase active participation, and
enhance the message's impact.

The findings of this study will serve as a reference for developing more adaptive and
contextual digital activism strategies for PPKS Task Force. This research emphasizes the
importance of a measured approach to digital activism to achieve significant social change. One
of the main limitations of this study is that it needs to directly measure the impact of various
strategies on the perceptions and responses of the academic community. Further research could
conduct quantitative analysis on digital interaction data to understand how each type of content
contributes to changes in audience attitudes and awareness towards the issue of sexual violence.
This in-depth analysis will provide concrete guidance in designing more effective and impactful

digital campaigns.
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